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of women in particular. Communication rights ar

EDITORIAL
essential human rights that enable democratic

The recently released World \Bank _participation, the exercise of civil and cultural rig
Development Report 2.012 on Gender Equ.a.lllty. ss to, use and contribution to knowledge.
l?evelo_pment)tes perS|stent_ gende‘r dls_parltles in e perhaps easier to understand the status o
isticky domainso ide néoﬂnriu‘ni@a n fyRts for HIMBA(&s BH uhdiffér
earnings, house' and care work responsibility, aéﬁf‘égor ) by considering the findings of the Glob
ownership, and constr gy 'n&PrdjeBt(dW%lﬁ}%H‘g‘é er fh thé o
the private and public spheres. The report undeQigs arne research cayried out over the period

rootedness in fdeepl yygiddall & olifuéd mdrkel Cofhunitafio

social normso as one §fepRsOin: behj nfdohdse iSh!
adding t hat ‘t h e ﬁgapsto&lo‘%iﬂg%ebaﬁ. e reproduce
generationso. . Complicating the fnge

Social norms are understood as those practi¢hg sectional identities determined by class, rac
attitudes, behaviours, modes of reasoning, thatéiﬂ%icit _ sexuality or other differences would re
institutionalized in our everyday lives, informingsi&iflication rights. deficit that becomes more

worl dvi ews of what i ghdl S o0 locatbd oM ;
acceptable, on the on rW ﬁrﬂcﬁlﬁs_%pnsdocawﬁaot ?Sre%

unnatural on the other hand. Social norms underpinle, e ness about di ff
continued discrimination against women, genOIZrommunication rights has grown remarkably duri

violence and power relations of subordination ok 50, decades. Civil society initiatives at the
groups and dominance of others. The challengg e %%ltinue to break new ground, and the curr
&

becomes how to expose and overturn those nogyg & Gender MonMB 1) profiles illustrative
undergird, justify and normalize inequality. work by WACC6s project
Social norms are constituent components of GWtLfR. and Eastern Europe.

which in turn is linked to communication in intimat@i iShce is necessary to ensure that commun

complex ways; culture and communication inforlriam gfor women and marginalized groups espe
reinform each other. Communication processegqqre space and remain on the agenda in the p
characterized by gerslariusionary practices andunderway, in the lead up to the 2015 events of t
content that glorifies hypermasculinity or +20 review, adoption of a2 development

hyperfemininity, for instance, inform a logic thatageenis ik and the World Summit on the Inform
skewed gender power relations and the resulta%ciety (WSIS)&ar review.

injustices as natural, normal, therefore beyond hope that the current issue of MGM inspires

repro_ach._ _ step up efforts to rai
This brings us to questions about the state Ofcommunication rights concerns in the ongoing
communication rights from a gender perspective, aetting debates.

the status of communication rights for different groups

Only 24% of News Subjects* are Women

Women make up only 24% of the persons
heard, seen or read about in the world news
media

Who makes the news? The Global Media
Monitoring Project 2010

76%
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Gender in journalism: Status of gender in media code

Research findings

Except from thd_earning Resource Kit for Gend&thical Journalism
and Media House Policy.

Sarah Macharia & Pamela Moriniére (Eds.) e raliam
Published by The World Association for Christian Communication suiMetiaitouzs Bolicy
(WACC) and the International Federation of Journalists (IFJ), 2012, & Concepuatissues

The resource kit places central emphasis on gefiodessed media :
codes as well as on reporting guidelines as instruments to promote balance ' s
genderethical journalism. This emphasis is not meant to minimize the opsecviry fairness W obiectivity
roles played by systemic factors within and outside the media envirorf ~_truthfulness Ethics fairness
ment that contribute to gender biases and inequalities in journalistic a““l{ﬁﬁy accuracy tt:;af[xance
output. Rather, the concern with codes and guidelines is driven by a|  objectivity objectivity
understanding that these factors interact witha@dgournalistic rou- e e

tines to produce and maintain the gender inequities and inequalities feiy i

seen in media output. Robust, genfiEussed media codes of ethics truthfulness

can potentially institutionalize a different kind of practice that is cog-
nisant about and responsive to gender concerns. The instruments ar
first step towards professionalising practice from a gestlacs E!‘;.’_

perspective. wacel i warall e

Research was conducted in 2011 to establish the status of gender in

media codes of ethics globally. The research found that there exist ) )

more than 400 general media codes of ethics worldwide. (1) Theseformulation of the relevant clauses. An analytical

codes are crucial in making journalists accountable provided that tHéamework centred on the length, focus, level of

codes are known to the profession, enforced and that their applicat@#fail and tone of the gendspecific clauses was

is monitored. Despite the abundance of codes, analyses point to si§us applied to understand the codes and develop

nificant gaps in compliance. The gaps are explained as stemming & classification system. (3) Classification is

from, inter alia, lack of clear articulation, insufficient understanding Useful for enabling comparison, revealing lacu-

and absence of practical guidelines for implementation. nae and overall, promoting a greater understand-
ing of the codes.

Codes nevertheless remain essential to guide media professionals in ) )

ethical thinking, to increase professional accountability and equallyA Simple database was created in which the

important, to enable the public to hold media accountable for their codes were documented and the gessgecific
practice. (2) clauses recorded. Codes that were entirely focus-

sed on gender were entered into the database and

Survey findings: Gender in media codes and industry guidelines ~ described. The typology of codes emerging from
Media professionals, member s otfeajalysiscan patentiglly preyidediectiomis a n d
gender and communication civil society groups and researchers in Strengthen existing COd?S or develop new ones

over 100 countries were invited to complete the survey whose ~ from a gender perspective, a central objective of
immediate objective was to unearth gend=ated ethical codes, in-  this resource kit.

dustry policies and guidelines. The survey was complemented by

desk research that also reviewed genetated journalist professional The typology clusters codes on the basis of the
development resources. number of statements about gender (or sex), the

focus and depth (or lack thereof) of explanation
The survey uncovered relevant industry guidelines, media house, and, the overall tone of the prescriptions. The
broadcastersé and codes of et hiypelogybegng frem ghe masthapig formylaiian . Co c
not make reference to fAgender o Sipgeclaugesno grgnnimg) explanatianynaild y d e d
sample. Over 30 gendeentred journalism training resources were tonei to the most elaboratemultiple clauses,
assessed, and these are included in the list of resources annexed ifXtensive explanation, strong requirement to
Book 1 of the Learning Resource Kit. comply.

From a gendefocus perspective, it was observed that a basis for claze€ Book 1 for further information abdbe
sifying the codes was present given the shared characteristics in th&/Pology.
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Summary of key survey findings

1. Numerous survey respondents either stated they were
unaware of any stipulations concerning gender in codes
governing professional ethics, or averred that relevant
codes were in effect neexistent. This finding is in direct
contrast to insights from the desk research; there in fact
are industry and associatitevel codes containing

clauses relevant to geneethical practice in the same
countries that survey respondents were categorical such
provisions did not exist. The contradiction suggests a
larger problem of nowlissemination, nopublication and

a pervasive general lack of awareness of the codes in con-
texts where they are, in effect, present. Undoubtedly,
factors within and outside media environment thwart

wide dissemination and awareness of the codes, including
competing interests, lack of commitment by both media
policy makers and practitioners, and other structural bar-
riers.

2. Macro industry and associati®vel policies are more
likely to underscore gender concerns in journalistic pro-
fessional practice while such awareness tends to fade out
as the policies are concretized into implementable media
house level codes and guidelines. An examination of the
differentcategorie®f documents revealed that gender
considerations in journalistic practice are more often than
not absent in medibouse level codes and guidelines. In
the few instances where gendairness, balance or sensi-
tivity are underscored, the clauses are often generalized
and ambiguous. Prescriptions common across all policy
levels include use of nesexist language, diversity in

role portrayal and, gender equality and equity in story
assignment. Evidently lacking is grounded direction, the

Learning Resource Kit
for Gender-Ethical Journalism
and Media House Policy

Book 2: Practical Resources

FAIRNESS

ba ance

osJEcTiviTy  fairness f 2
truthfulness E h alrness
accuracy thics balance
balance accuracy frut hfulne
objectivity S ) ob]ect1v1ty

ACCURACY
objectiyity

TRUTHFULNESS
1ccuracy

fairness - ¢

truthfulness

BALAN‘“E
accuracy

=] 14]

critical approach that disrupts the often unquestioned
routines at the base of gendenfair, unbalanced and
discriminatory reporting.

4. Mechanisms for implementation or enforcement of
regulations are often lacking. The research found wide-
spread nofenforcement or lack of followp in pursuing
redress or corrective action when regulations are flouted.

5. On the one hand, journalism training resources are rich
in terms of: (i) providing analyses of gender in media
reporting and programming practice, and; (ii) offering
practical exercises to help students develop geawlare

z A crltlcal I .1 ournalis
ShEtze, & gap fthe Fesoulr as a{concept dénlli Hg somalfy COHS%‘UCtEJI’IO'[IOhS of
3. Practical guidelines on reporting with a gender lens e e Iead[ng 1 gkt |r_1equal|t|es
concentrate on a handful of thematic concerns. The first ibne:xv;deig Wrc;r:tfcneand FE ERMTIES 1D (0% MU Sy
is reporting on gender violence, an issue that appears to P '
have attracted the highest attention with regard to re- The Kit is important in bridaing the 0ap between iournal-
sources for journalists covering stories under this theme. . IS 1mp ging the gap I(
The second is on reporting politics from a gender lens WU [EEEITES it too_Is |mmed|atgly avallable to
and particularly writing on women in news pertaining to g?gr':n%?freesszlgpcags E5 & EOLNLELS [BEIAE) e
elections, government and politics in general. A third '
area is reporting on HIV and AIDS. The research found Download kit here
little evidence of focus on other thematic areas, yet, gen-
der bias and stereotypical coverage cut across reporting in
all story topics.
Notes

Theresourcekit makes a significant contribution to the (1) http/ ol IMASCodesof-Ethi
B AR 3 demv 3 3 | p/iwww.rjioniine.org 0aesor- ICS
{;ﬁ:;js%{]pz;g\gﬂ'lgs c():gl?glsteogﬁ:narea?r?nrsfe?/\r/tlgfgtr?:II(ijneks (2) http://journalismethics.info/research_ethics/codes.htm
between media discourse and Iived. realities, the guide (3) A similar approach to studying codes of ethics is proposed
X . . ; ) by Gaumnitz and Lere AA Cl assi
lines are essential to provide practical, quick reference . . . '

; : ; ’ Bus i nes soumal of BusisessEthic¥ol. 49, No. 4
tools for media professionals, to in turn, encourage a (February, 2004): 32835.
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COMPRENDRE

== Kit de ressource destiné spécialement pour les professio

des m®di as et acteurs de | a el de
Seck Medoune et Amie -Joof Cole, FAMEDEYV, ) iy " WACC
Dakar, Senegal . £
Ce Kit est a la fois pratique mais aussi J COMPRENDRE LE GENRE
théorique. Il est la réponse a une demande i
formulée suite aux insuffisances constatées lors
de la derniére édition 2010 du Projet Mondial de
Monitorage des Médias (GMMP).
Le GMMP initi® par | 6As s pour
la Communication Chrétienne (WACC) et dont le
Réseau Interafricain pour les Femmes, Médias,
Genre et Développement (FAMEDEV)avait la
charge de coordonner dans les pays
francophones de | 6Afrique i dent al e
a clairement montré que aussi bien la " "
représentativité des femmes dans les médias que KIT DE RESSOURCES DESTINE
la visibilité des actions menées par les femmes _AUX PROFESSIONNELS DES
étaient trés faibles. MEDIAS ET DE LA SOCIETE CIVILE
Suite a ce constat, une réflexion ardente fut
men®e pour aboutir 7 | 0 @rotarbent @ tépadition déerdleset Ki t
pour accompagner les professionnels des médias  ressources, ainsi que le renforcement des
et les acteurs de la société civile dans leurs capacités et la participation des femmes, et
activités quotidiennes de collecte et de traitement avec les stratégies et mécanismes nécessaires
de I 6infodelati ddunédusi mpemr wwmel g&iencl ur plansdu genr e o

etde compil ation doéi nf or ndévweloppement.| cep &f meta @oak ement
fonction g®n®r al e doac c ounpeaentreda gendezetles médiasy briser les

formation pratique et quotidienne, les stéréotypes du genre et déterminer le role des
professionnels des médias et acteurs de la société médias a ce niveau. Il permet de familiariser les
civiedel 6 Afrique. participants avec la définition du genre et la
Loobjectif de ce Kit r @datiohentralendéweloppementatle geare.s | a
volonté de diffuser les concepts liés au genre, tout Finalement, il permet de faire la lumiére sur
en gardant ° |1 6esprit | Oliarpmopdratnacrec e edsu nPadriraes et de
| orsquoil sbagit de f ai rlacapaétédecelietlésquestiensdugenre e s
attribués aux genres et de renforcer les entre elles et avec les médias.
dimensions du genre, ainsi que la justice et
| 6®gal it® social es. Téléchargez le kit ici
Il permet de familiariser le personnel des Pour plus de renseignements, veuillez contacter
médias avec les concepts clés du genre, dont FAMEDEYV a: famedev@gmail.comwww.famedev.net

Publié par le Réseau Interafricain pour les Femmes, Médias, Genre et Développement (FAMEDEV) en 2013.
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Journalistic professional
development: New Russian
language resource

Solange De Santis

Gender inequality "affects each member of society,"
says U.N. agency

The United Nations Population Fund in Belarus
has created a Russian version ofltkarning Resource -
Kit for GenderEthical Journalisnpublished by WACC
and the International Federation of Journalists (IFJ),
which is also available in English, Arabic, French and ment to form public opinion and to change situations
Spanish. UNFPA published the kit for students and for the better," she added.
teachers of journalism at Belarusian universities, ac- "We are grateful to the World Association for
cording to UNPFA Communication/Advocacy ASSiStar@hriStian Communication for cooperation and sup-

Paulina lvanko. . L Port and will be happy to spread the Russian version
UNFPA used the kit in a seminar in early June fo . . R i
of the resource kit for wide use," Ivanko said.

journalists on "gender and the media. The kit is the result of collaboration between

According to lvanko, "many people treat gender WACC and IFJ to redress gender disparities in news

inequality and the issue of gender itself as unlmportanrtr,ledia content. It aims to provide an answer to the

meanwhile it's a part of our life that affects each mem-

e gender gap in news content and lack of-self
ber of the society in many ways. Because of the low . .
) : i regulatory mechanismsvhere these do not exist
levels of understanding of gender in society,

sometim?s .

. . 10 confront gender bias. .

the word gender acquires ne%am.vg.connotatlon
. . . . The Kit IS organised’in two books that may be
e want to provide our nationals with modern sed independently. Book 1 discusses conceptual

and sound information on gender and therefore to givéI P o Y- _ P _

them choice to decide whether they share the idea of ISSUes pertaining to gender, media and professional

gender equality or treat it with reserve. In this regard ishics. Book 2 presents geneihical reporting

critical for journalists, university students and profes- guidelines on several thematic areas.

sors of the departments of journalism to understand

‘gender' and write about it in an educated manner, to

avoid simplification, as the media is the main instru- \

Contact: Paulina lvanko, Communication /

F](We are delighted with UNFPaAsvocacy Assistanti UNFPA Belarusa n s
the kit into Russian, and in so doing, increase the possibility Ivanko@unfpa.org

of reaching Russiaspeaking journalists, educators and
communicators. The interest expressed to translate the kit Download links

E[nt(_) gddi:ional_ Ianguggefs is indicative of its perti(rjlence as|a ook 1: http://unfpaby/filedownloadphp?file=1972
raining, learning and re erﬂce resource on gender Book 2:http://unfpa.by/filedownload.php?file=1973

responsive media practice.J
www.whomakesthenews.org/index.php/
resourcekit#Russian

Dr. Sarah Machariad WACC

at
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Sarah Macharia, PhD

even years ago Annabelle Sreberny wrote The Paris recommendations are noteworthy
AThe major | esson i n ingheitarticulatomdf anéndusivednformaten i 0 n
or women is that incessant vigilance and Society as one that is guided by two landmark
repetition is needed to keep gender issues  commitments important for gender equality and
salient within WSIS debates and communication issuesso mendés r i ght s, namel y, t h
alive within thvedaei j i ngDatlardtientard$latformior Action (BPfA,
Developmen2005:3) (1). Vigilance and repetition 1995) and the Convention on the Elimination of
could not be more urgent now as they2@r review of  All Forms of Discrimination Against Women
the Beijing Platform for Action approaches, the WSIS (CEDAW adopted in 1979). Reference to both
15year summit, and the Millennium Development commitments was absent in the outcome
Goals (MDGs) target date and agreement on & Post  documents of the first and second WSIS phases
2015 development framework. in Geneva (2000) and Tunis (2003).

In a recent Post MDG High Level Panel CSOs The comprehensiveness of the Paris
teleconference | was struck by the sheer spread of recommendations is indicative of lessons learnt
thematic concerns raised by callarsas imperative for on the need for attentiveness to check potential
inclusion in the Pos2015 agenda, from environmental erosion of past gains in any new framework.

accountability to yout h pudherthatwomenaoade Updessehardld®8% aed u c at
and a host of multiple competing priorities. (2) the special guest speakers at the WSIS Forum

The multistakeholder consultations, rights and in Geneva this past May points to another
peoplecentered approach adopted for the {265 dimension of the struggle, that is, for gender

framework process have opened space to imagine  equality in representation all agendasetting
possibilities of a new development agenda in which  spaces.
every relevant issue stands a relatively equal chance of Borrowing from Sreberny, continuous
prioritization. vigilance is needed to keep gender concerns

The HighLevel Panel eventually recommended a prominent in the WSIS +15 processes and
Post2 015 agenda driven by dommunieatioh fights idsuesalive ithintma t 1 v e
shiftso (report, Maiyi RWIillIBdst2015 DewlopmentAgéntia andfBeijimd it ¢ h
peace and effective, open and accountable institutions+20 debates.
f o r 1 mdy pedhaps provide the only opening for
commun?catiOFreIated interventions. . 1) ht':IF;)'}/eV\SIWW waccglobal.org/en/20058omenreclain

A review of the sea of documents coming out of thénedia@gwhy_ss.LGendé{{WS|SandTums.htm|
post2015 debates shows some lobby for certain
components of womenods co ﬁiPﬁﬂJ/\WVW-p?f@hﬁh'P-wawpoﬂt?“wp'gaq"f/401§/05/

o GracaMachetandGunilla-CarlssonPost2015TC-May-2-2013
concentrated largely on capaeliyilding on use of Full-Report.pdf
different media forms, and on elimination of gender

. n W/en/communicatieandinformaﬁion/ﬂagshi roject A
I'n my view, t he ¢ reat e SdiiiefilesQaisiSn&s10EviQuheeiiy 0 Me N 0'S
communication rights in the processes leading to the

2015 targets seems to lie in the World Summit for the
Information Society (WSIS) events, despite past See recommendations on page 9.
disappointments as discussed by Sreberny. To note, the
genderfrelated session in the first WSIS+10 Review

(Paris, February 2013) produced a remarkable list of |] H

final recommendations. (3)
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WSIS+10 Review Event: Final Recommendations
Session 40: Reviewing gender equlality and
knowledge society: Setting an agenda for WSIS+10*

o In accordance with UN Declarations and Conventions, a peapieed, inclusive and
developmenbriented Information Society must be guided by the principles of gender
equality, nordiscrimination and women's empowerment as contained in the Beijing
Declaration and Platform for Action (Fourth World Conference on Women) and the
Convention on the Elimination of All Forms of Discrimination Against Women
(CEDAW).

° Women are not only consumers or beneficiaries of ICT, they must be equal producers,
innovators and decisiamakers in the knowledge society. To achieve this, we need to
fully integrate gender analysis and principles in WSIS related strategies and facilitate
their implementation. Efforts should go beyond techaantric solutions towards
advancing womenés innovative and meanifngf ul u
and development.

o Establishing equality in womends acces|s to |C
account the differences in levels of access, opportunity and participation of women
and men and addressing the disadvantages and barriers that women and girls
experience in the knowledge society.

o Integrating gender analysis and principles in national digital esicheegy
frameworks and agendas and developing proactive policies and programmes across
all sectors for women as active and primary agents of change in owning, designing,
using and adapting ICT.

o Developing and collecting gender and sksaggregated data, and undertaking
research and impact analysis on gender and ICT, including for evidence based policy
making and programming & adopting effective monitoring and accountability
frameworks, including actual targets within WSIS framework, for commitments on
gender equality and womenb6és empower menjft.

. Building capabilities of women and girls to use ICTs for agency, empowerment and
citizenship. To empower girls and women throughout their life cycle, as shapers and
leaders of society, gender responsive educational programs and appropriate learning
environments need to be promoted.

o Ensuring parity in womends r emakingimthet atfi on i n
ICT (public and private) sector and governance structures.

. Building the skills and environments necessary for women to enter, remain and
progress in ICT careers.

. While ensuring shared responsibility of all stakeholders to contribute efforts,
resources and investments to reach WSIS commitments on gender equality, it is
important for there to be mechanisms for holistic monitoring of gender commitments
across all spheres of the review process.

. Promoting awareness and prevention of prevalent discriminatory and negative gendef
stereotypes and violence against women in the online world.

Source:Final recommendations of the First WSIS+10 review event, Paris, February 2013
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I T T T T T T T T T T e e T e e |
| Desde sus comienzos la Fundacion para la Educacion, la Cultura y el Deporte de la

: Comunidades Negras e Indigenas de la Costa Pacifica dé DNESRERTARD ha :
: mantenido un claro interés por el trabajo con los jévenes y por la insercion de la juven:tJd en la
Inuevas tecnologias de la comunicacion, como forma de inclusion social, que contribuya a supe
: la marginalidad a la que histéricamente ha estado sometida la poblacion afrodescendile nte en

: Colombia. Sin embargo, el acercamiento desde lo étnico a los medios de comunicacit}n no es

I grato y en menor medida cuando se entrecruzan factores étnicos y de género. Es comjun

|. g . . .. . .

| identificar el uso por parte de los medios de comunicacion de estereotipos racistas, sé ualesy
:discriminacién, de manera particular frente a las mujeres afro e indigenas, aun en coﬂptextos er
: donde estas minorias étnicas, constituyen la mayoria de la poblacion como ocurre en :el munici
| de Tumaco. |
: En este sentido, el reto para DESPERTAR con el apoyo de WACC fue iniciar un pr DCeso
: local en Tumaco que aporte a dignificar la corporeidad de la mujer afrocolombiana, er1|
jcontraposicion a los mensajes estereotipados. En este trabajo era necesario trabajar ¢pn los
edios de comunicacion y desde los medios, asi como con las mujeres, en especial ¢c nlas
avenes y adolescentes, cuyas capacidades de liderazgo tienen el potencial de generélr cambio
urales, en la manera en que las mujeres nos vemos y nos proyectamos. Fue asi cgmo se
gonvoco a 10 medios locales de comunicacion y se trabajo de la mano con 25 j()vene$ de coleg
el Municipio, quienes involucraron a sus familias y maestros. Durante el proceso de :
| sensibilizacion y capacitacion llevado a cabo en el marco del proyecto, se lograron evigenciar
gCambios en la percepcion de los participantes frente al tema étnico y de género. La Il'nlea de

: partida, daba cuenta de una baja percepcién ante el problema. Es decir, tanto para Io$ medios
I comunicacion como para las jévenes resultaba normal ver imagenes de mujeres :

| . " L ~ - .
| afrodescendientes en oficios domésticos, desempaifiando labores de limpieza y cocina{ o en

| |
| il

U7

Comunicaciones que dignifican e identifican a la Mujer:
Visidn desde los valores Afracolombianos
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imégenes publicitarias basadas en la exageracion de su atributos
corporales, o bien, como victimas de la pobreza, del
desplazamiento, de la exclusion y de todos los males que
aguejan a nuestra sociedad.
La visibilizacion y analisis abierto de estas situaciones,
constituyd el primer paso para que los mismos medios de
comunicacion reconocieran el papel que juegan en la creacign y
manipulacion de las representaciones que una sociedad Ck&gaifica |a acedtacion y el reconocimiento pblico
acerca de si mismay de otras y que contribuyan a elaborg |4 étnica, de la diversidad y de la
unos modelos y, al mismo tiempo, unas normas a través d&n{@fencia positiva.

imagen y ciertas definiciones que reflejan una lectura de El trabajo con jévenes y adolescentes de los
nuestras sociedades que, a menudo, permanece estancaq@egios permitié identificar y fortalecer a lideres

Reconociendo esta situacion de partida, el proyecto pas@iyrales y procesos de liderazgo incipiente. 'Los
por la realizacion de talleres de sensibilizacion a periodistas Jores entregaron herramientas para el

directores de los medios para el manejo adecuado del temp%'deramiento étnico, en la medida en que

disefio y produccion de piezas publicitarias que dignifique [Qsieron que jovenes se autoreconocieran como
corporeidad de la mujer, la emision de un programa radial ¥48colombianas y negras, sin temor al estereotipo
produccion de un periddico hecho por mujeres, desde Slheyorativo que se ha generado en torno al tema
visi-n de odignificaci-n dgycda corporeidad en I os n
comunicaci-né6. Vale | a pemna oyfa6ofséeliehcidimporthtteSel frofebtd, fAelae N |
formulacion como en la ejecucion, el proyecto siempre | articulacion del proceso con otras organizaciones

mantuvo clara la estrategia de trabajar con los medios y/ déssiges. A nivel pablico, se destaca la positiva atencion y

los medios de comunicacién. Este fue sin duda uno de logarticipacion de una instancia del gobierno a nivel

mayores logros alcanzados, pues mas alla de las actividad@sional, el Programa Presidencial para Comunidades
comprometidas, se dio continuidad a la elaboracion del | | Negras, Raizales y Palenqueras. Esta vinculacion, que no
periodico denominado Afroinformativo y al programa radiaPStuve pensada inicialmente por nuestra organizacion,
ORadio Etniadé en Tumaco, qRfaeoadgmasignecesidad Oé’eqss'n'cbeQ ugas polgicas
audiencia. pub ICas en comunicacion que Incluya el componente

ey . étnico y de género.
El proyecto permitié colocar por primera vez en el  DESPERTAR cree que para que la imagen de Ja
contexto publico del Municipio, el tema del uso del lenguajg,jer afro sea plural y esté mejor representada en su

como un elemento generador de estereotipos racistas, | diversidad, es urgente seguir trabajando sobre los
particularmente frente a las mujeres afrodescendientes e estereotipos existentes, no tanto desde dentro y como
indigenas y genero la necesidad de tratar la problematica, dsde fuera. Hace falta defender la permanencia de las
sensibilizar y capacitar al respecto. mujeres en la escuela mas alla de la educacion primaria,

Progresivamente, se han venido identificando cambios Bf@pue éstas puedan progresar socialmente, pero,
uso del lenguaje por parte de los medios de comunicaci(')n.s‘l?-%? tIOdO’ para que sepan Ihacer_se 0(';_ eln Zn'mu.ndo en
otra parte se logré avanzar en el proceso de auto el que fa comunicacion es algo primordial. Al MISMO,

o ) : creemos que es necesario centrar nuestros esfuerzos en
reconocimiento de las mujeres afrocolombianas desde la . .
dif o | | i6n de la di dad Itorno a un liderazgo femenino afro fuerte y
lierencia etnica y la valoracion de la diversidad que esto §S8mocratico, con el objetivo de incrementar su impacto

confiere. Este es un paso primordial para superar el racismitivo en todas las acciones relativas a la imagen de la
estructural que existe en la sociedad colombiana. mujer.

En términos generales se identifica en el contexto un La mujer afro tiene unag@pinion que transmitir, pero,
reconocimiento y valoracion de la cultura afrocolombiana yante todo, debegoermitirse a simisma dejar atras la
caracteristicas fenotipicas étnicas. Se destaca por ejemplbistaria de marginalidad y levantar'comydignidad la
tendencia entre las mujeres a llevar el cabello afro naturalPandera deladiversidad y del valor de ladiferencia.
como un simbolo de la diversidad y de la identidad. Este www.ongdespertar.com
hecho que parece simple, tiene un significado profundo. Email egae@hotmail.com
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